==============================================================

HOW TO GET YOUR E-MAILS READ

==============================================================

In my last issue I talked about some tactics in getting your 

e-mail opened by your subscribers.

Today I would like to talk about having your e-mail READ once

it's opened.

If your e-mail is opened but not read in its entirety, or at 

least scanned quickly by your subscribers - it doesn't matter 

how useful it is to them.

You still won't be able to make your money whether your e-mail 

is used to promote products (because nobody buys something

they're not aware of) or if you're selling space within your 

E-Zine because very few readers means even fewer of them will 

notice your advertisers' ads.

This definitely means no repeat orders from the same advertisers 

since your E-Zine is not an effective advertising site for them.

So you will always be looking for new advertisers to buy space 

in your E-Zine, which is a whole lot tougher than selling to the 

same customers again and again.

So here are some techniques you can use to get your e-mail read 

once it's opened. It's a lot of common sense, but as you already 

know - common sense is, er, well, quite uncommon.

1. Write some QUALITY stuff

-----------------------------

If you provide advice, make sure they're top-notch advice. The 

more hard-to-find and valuable your advice is, the more your 

subscribers will read every word.

You'll know when you're writing quality stuff. Your subscribers 

will ask you when your next issue is coming.

This is the most important factor of a successful E-Zine, 

because nobody wants to receive junk in his mailbox.

2. Write in a personal manner

---------------------------

Write as if you're talking to a friend.

This simply means that you should write in short sentences, the 

way you would speak.

Just like the sentences in this message.

For one, it's easier to read. For another, it's more natural and 

sounds like you're conversing with your subscribers - which adds 

tremendously to the "personal" touch.

You're not a machine, so please don't sound like one.

You should also use your subscribers' firstnames in 

the body of your message for this purpose. In addition, the 

sound of their own names is the sweetest one in any language. 

Use it whenever it feels right.

Although some of your subscribers know you're personalising 

their issues with the use of software, you'll still look 

professional in their eyes because you've invested in software 

that allows you to do this.

3. Forget Your English Teacher's warnings

-----------------------------------

Leave your academic English for English tests.

The best copywriters in the world don't write in the style they 

were taught in school. In fact, some will incur the wrath of 

their former English Language teachers for their liberal 

non-observance of grammar rules.

But you know what? Those copywriters make millions of dollars 

every year writing that way.

Unlike their English Language teachers.

However, although your English needn't be perfect, it shouldn't 

be broken either.

Except where your broken English is part of your appeal, like 

Actor/Director Roberto Benigni of the "Life Is Beautiful" movie 

which won a few Oscars for him a few years ago.

Roberto can continue to speak (or write) in broken English 

sentences anywhere and most people will still find him appealing.

So if you're not Roberto, make sure that your imperfect English 

is not very noticeable.

If it is, work on making it better.

But how do you know whether you need help?

Simply ask a close friend of yours (who is good in academic 

English!) whether he could find any BASIC grammatical errors in 

your writings (eg. "she have" and "they has", etc).

If he does indeed find many basic errors within your letter,

it's time to get to work on improving your English somehow!

Remember, apart from the photographs (and maybe your voice) on 

your web site, your words are the only other way your 

subscribers will get to know you.

First impressions count - so don't treat this lightly.

5. Make it easy for them to read

------------------------------

Many subscribers like to scan their newsletters. Have more 

breaks, more short sentences, more headings, etc.

Number your points like this article, and follow it with a 

"header" of your point before elaborating on it briefly.

Underline your headings to show that they are headings.

When you message is easy to read, your subscribers will have one 

less reason not to do so.

6. Send it out regularly

----------------------

This is a balance between regular communication and your own 

preferred schedule. Some publishers publish every day, some 

every other day, some every week, some every 2 weeks, some every 

month, some every quarter and some every half-yearly.

If you publish very often or very rarely, your Open Rate 

decreases.

Too often (like everyday) will result in your subscribers 

attending to all other more important mails because you can't 

have important messages to them every single day.

Too rarely, and your subscribers will likely forget who you are 

and not open it.

There are exceptions, like if you're doing the JokeADay model

(which is every day) where you brighten up your subscribers' 

mornings before they start their work for the day.

Or you're simply a class act that no matter how often and how 

rarely you send out, your subscribers simply can't get enough of 

you.

It's a balancing act that only you can decide on, but at the 

very least you know the extremes and the exceptions.

It also depends on how much you have to say, and how much 

materials there are in your field for you to send out meaningful 

e-mails.

So a good rule of thumb is to go somewhere in between the 2 

extremes.

I prefer a monthly schedule - one mail in January, one in 

February, and so on - but I don't stick to an exact date (I may 

even miss a month).

As long as I can manage any date within the month, I'm happy. 

Others would prefer to send out announcements AS AND WHEN they 

have something to announce, which can be 3 days in a week, or 4 

months a year - which is perfectly fine too.

So there you have it. If you're sending out e-mails but don't 

seem to get any responses, the above are some areas for 

improving your results.

Apply them all and never look back.

Yours truly,
Wil Shay

www.ebizpowerhouse.com
